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Barbershop chain
More than 70 locations 
across Canada and the US

2

Our client is a tribute to the 1930’s Chicago Barbershop but with all the modern 
amenities and styles of today's hair salons. 

With more than 70+ locations across Canada and the world, their guests come 
to them to look and feel their best.

Client
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KEY OBJECTIVES

The Marketing team wanted to 
optimize their brand’s local 
presence. Brand consistency, 
better ranking and client 
engagement were the key factors 
in this decision.

Brand coverage 
in the best online 
directories

LOCAL SEO STRATEGY

First phase strategy was to oversee their 
listings’ consistency by registering all 
locations in the best online directories 
using our Intelligent Network working 
with directories having the best domain 
authority scores. 

ACTION PLAN
Local SEO strategy parameters with the help of LOCALTRAC

Brand coverage went from 5% in 2013
to 25% in 2018 and up to 100% in 2019.

Local listing 
consistency
and accuracy

Bonify exisiting listings
Create new listings
Duplicate management
Discrepancy management

Daily data updates
Review management
Keyword and category management
Personalized reports updated on a daily basis

5%

2013 2018 2019

25%

100%
100%
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Our local listing management strategy through LOCALTRAC helped us 
synchronise and give consistency to all locations thus maximizing the listings’ 
quality. Data consistency and accuracy boosted Local SEO results to a new high.

Source: Local SEO analysis for all 70 locations from 2018 (1st quarter) to 2019 (3rd quarter).

VIEWS IN GOOGLE

+56%
From 930,617 

to 1,450,366 views.

SEARCHES IN GOOGLE

+98%
From 384,814 

to 761,245 searches.

VIEWS IN GOOGLE MAPS

+136%
From 252,224 

to 593,781 views.

70 LOCATIONS

CONVERSION CLICKS

+41%
From 49,885 

to 69,922 actions.

CALL TO LOCATION

+64%
32,844 click to 

call to locations in a month

REQUEST FOR DIRECTIONS

+54%
12,252 Requests 

for directions in 1 month

CONVERSIONS
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3
When managing your Local 
SEO through LOCALTRAC, 
results speak for themselves!
Claiming, cleaning and optimizing the Google My Business pages for our client 
significantly boosted their performance. LOCALTRAC helped make the 
locations easier to find online. Those improvements bring more conversions 
and more sales.

16,042,802
TOTAL VIEWS IN GOOGLE

4,652,899
TOTAL VIEWS IN GOOGLE MAPS

365,550

296,884

TOTAL CLICK TO 
CALL TO LOCATIONS

TOTAL WEBSITE VISITS

SEE WHAT 
LOCALTRAC 
CAN DO IN 
A YEAR
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Since 2018, managing local listing in the best online directories enabled users 
looking for a barbershop to intuitively find the listings they were looking for. 
Those clients then published their reviews and comments, thus giving an 
appreciation of their experience with this barbershop.

Be seen on Google and
manage your reputation

of users believe 
reviews is the most 

credible source 
of publicity.

* Important fact! *

83% 
+321%

Number of reviews on 
Google My Business pages

37%2018

99%2019

Response rate 
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IMPORTANT FACT:

Search engines, including Google 
(who receives more than 95% of all 
searches), will analyze several 
sources, mainly online directories, to 
determine the order in which they will 
display businesses in their search 
results.

If the information displayed in the 
directories is consistent with the 
information displayed on your 
website, if your business hours are 
updated in directories during 
Holidays, if you respond to online 
reviews, if you engage in online 
conversations with your users, search 
engines will consider your company's 
information as accurate and reliable.

Take 
control 
of your 
business’ 
online 
reputation 
right now.

63%
of local searches are performed 
by people undecided about a 
supplier or point of sale.

Your company's 
reputation is based 
on managing more
than one online 
directory.
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Since the purpose of search engines is to 
recommend companies whose profiles best match 
users' searches, the information contained in online 
directories must be managed effectively. The more 
consistent, relevant, and reliable this information is, 
the more likely you are to improve your positioning 
in search results.

All your efforts and marketing investments will be 
in vain if your potential customers cannot 
find your locations online.

Validate your local listings in multiple online 
directories and get an overview of your local SEO 
efforts using a single platform, LOCALTRAC. 
Ensure the quality, accuracy and consistency of 
YOUR BRAND’s local information.

Registering your 
company in the best 
online directories
can generate first 
contact with your 
potential customers.

93% say that incorrect 
information online creates 
frustration.

80%

93%

According to Think with Google, 
80% of consumers believe that 
incorrect or inconsistent 
information can make them lose 
trust in the company.



Contact us to get a DEMO  |  publitech.com  |  1.888.782.5472

EFFICIENT
LOCAL LISTING 
MANAGEMENT

An all-in-one local SEO 
platform will manage the 
accuracy and consistency of 
your listings displayed in 
multiple online directories, all 
from one single tool.

EFFICIENT 
REVIEW 
MANAGEMENT

Managing reviews 
efficiently will enable 
you to engage with 
potential customers as 
they search for a 
product that best meets 
their needs.

EFFICIENT 
PERFORMANCE 
MANAGEMENT

Analyze your data. Track 
and compare your 
locations’ individual or 
overall performance. 




